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Timeline (reverse chronological order)

October 2019 — November 2019
Research Fellow at University of Pisa, Italy
September 2017 — February 2018
Research fellow at University of Tsukuba, Tsukuba, Japan.

September 2009 — July 2011
Research fellow at Yeungnam University, Gyeongsan, South Korea.

April 2004 — now
Assistant professor at department of Communication, Radboud University Nijmegen,
the Netherlands

May 2001 - April 2004
Researcher / project manager Monitor media concentration in the Netherlands at the
Dutch Media Authority, Hilversum, the Netherlands.

September 1998 - April 2001
Assistant professor Department of Methods and techniques, faculty of Management
Sciences, University Nijmegen.

Teaching methods courses for UOBN foundation, Nijmegen, the Netherlands.

1997-August 1998
Employed as teacher, department of Methods and techniques, faculty of Social

Sciences, Catholic University Nijmegen.

April 1992-1996
Research position at department of Communication Science, University Nijmegen, the
Netherlands.

March 1992
Doctoral thesis: Localism and local media. An empirical study on exposure to local
media [Lokalisme en lokale media. Een empirische studie naar blootstelling aan lokale
media], awarded first prize for the best doctoral thesis communication science in
1992, by the Association for the Promotion of the Study and Research of Mass
Communication [Vereniging ter bevordering van de Studie en Onderzoek van
Massacommunicatie (VSOM)] (f2000,- ).

1987-1992

Doctoral program Communication Science, University Nijmegen, the Netherlands;

1986-1987

Propaedeutic year Sociology, University Nijmegen, the Netherlands;

1984-1985

Military service;



1984

Graduation secondary school (Nijmeegse Scholengemeenschap, Atheneum-A)

Projects

Ongoing

e Political Communication and campaigning on the Internet, Radboud University
Nijmegen

e Public opinion research with social media, Radboud University Nijmegen

e Online news analysis. Uncovering news publisher's strategies. Radboud University
Nijmegen

e Network journalism and network news, Radboud University Nijmegen

e Online expressions about ethnic minorities, Radboud University Nijmegen

e The use of Facebook analytics for research on news consumption and news publishing
strategies, Radboud University Nijmegen

e Battling the echo chamber of news on Facebook: a website promoting unpopular news.

Website: www.echovannl.nl Twitter: www.twitter.com/echo_van_ NL

Completed projects

e Comparative European New Media and Elections Project CENMEP. In collaboration with
Dr. Carlos Cunha (Dowling University, NY) and Dr. Gerrit Voerman (Groningen
University, the Netherlands).

e Journalism in the Netherlands 2010. In collaboration with A. Pleijter (University
Groningen) and L. Hermans (Radboud University Nijmegen, the Netherlands)

e World Class University Projects South Korea 2009 - 2012. Investigating Internet-Based
Politics with E-research Tools. In collaboration with Dr. H-W. Park (Yeungnam
University, South Korea) and dr. Greg Elmer (Infoscape Lab, Toronto, Canada).

e Building a gaming simulation for learning to work in teams. Client: Sila Management
Group.

e Workshops Integral youth policy municipality of Nijmegen. Client: municipality of
Nijmegen.

e Asurvey on attitudes of ethnic minorities towards working for the police. Client:
Ministry of Home Affairs.

e Asurvey on attitudes of ethnic minorities towards working for the military. Client:
Ministry of Home Affairs.

e Group Model Building. Client: Rijkswaterstaat (Department of Transportation) (with
Theo van Mullekom), Radboud University Nijmegen




Conference attendance, national and international guest lectures and
workshops

Invited lectures and speeches:

e Invited keynote speech at University of Valencia, Spain (November, 2019).

e Invited keynote speech and workshop at University of Trondheim, Norway (April 2019)

e Invited to speak at Pakhuis De Zwijfer Amsterdam (Februari 2019)

e Invited to speak at Radboud Reflects, Radboud University, Nijmegen (Februari 2019)

e Invited keynote speech at Asian Conference on Political communication. Invited by the
Konrad Adenauer Stiftung (September 2017)

e Invited keynote speech at ICCOMAC 2016, organised by Atma Jaya University, Jakarta,
Indonesia (september 2016)

e Invited speech Shanghai Administration Institute. Invited by Shanghai Administration
Institute and Friedrich Ebert Stiftung. Title: “New media — New engaging politics?
Personalization and mediatization in politics”. September 23rd, 2014

e Invited lecture at Australian National University, August 3rd, 2012. Title: “Online political
communication in Elections. The use of party and candidate websites and social media in
election campaigns”.

¢ Social media and "Bring Your Own Device", CIO Roundtable, invited by IDG publisher.
October 2012.

e Invited lecture October 2011 for campaign managers of the European People's Party in
Belgrade, Serbia.

e Online political communication. South Korean practices in an international perspective.
NESO/Nuffic Korea, Seoul. June 2011. Title: “Korean online politics in an international
perspective”.

e National Information Society Agency (NIA), Seoul South Korea, October 2009.

e Three-day workshop for over 20 international scholars, organized May 2009 at Radboud
University. Sampling, archiving and coding websites in political campaigns of the EP
elections 2009

e Internet and social capital 2006 Guest Lectures Faculty of Social Sciences, University of
Ljubljana, Slovenia

e Guest Lecture Faculty of Social Sciences, University of Ljubljana, Slovenia Title: Media
concentration in European Countries 2006

e Invited speech 2001. Bureau racial discrimination. Title: “Media exposure and attitudes

towards ethnic minorities”.



Regular presenter of various general and specialized conferences on (online) communication
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Publications (in reverse chronological order)

2020
Vergeer, M. (2020). Political Candidates’ Discussions on Twitter During Election Season: A

Network Approach. In G. Bouvier & J.E. Rosenbaum (Eds.), Twitter, the Public Sphere, and the

Chaos of Online Deliberation. London: Palgrave.

® Vergeer, M., Tkach-Kawasaki, L., & Lee, J. (2020). Individual and contextual determinants of
adoption of online media services in the 2017 Lower House Election campaign in Japan.
Telematics and Informatics, 50, 101399.

® Vergeer, M. (2020). Artificial Intelligence in the Dutch press: An analysis of topics and trends.
Communication Studies.

® Vergeer, M. (2020). Political communication patterns and sentiments across time. In R. Davis
& D. Taras (Eds.), Power Shift? Political Leadership and Social Media (pp. 126—150). New York:
Routledge.

2019

e Vergeer, M. & Mulder, L. (2019). Football players’ popularity on Twitter explained:
Performance on the pitch or performance on Twitter? International Journal of Sport
Communication, 12(3).

2018

e Vergeer, M. (2018). Incorrect, fake, and false. Journalists’ perceived online source
credibility and verification behavior. Observatorio (OBS*), 12(1).
https://doi.org/10.15847/0bsOBS12120181126

2017

e Vergeer, M. (2017). Adopting, networking and communicating on Twitter. A cross-
national comparative analysis. Social Science Computer Review, 35(6), 698-712.

e Vergeer, M. Twitter analytics as indicator of news engagement. In M.M. Skoric, P.
Parycek, & M. Sachs, (Eds.) CeDEM Asia 2016 Proceedings of the International Conference
for E-Democracy and Open Government. p.41-52.

e Vergeer, M. (2017). De Echo van Nederland [The Echo of the Netherlands]. Website:

www.echovanNL.nl

2016

e Vergeer, M. (2016). Twitter analytics as indicator of news engagement. In M.M. Skoric, P.
Parycek, & M. Sachs, (Eds.) CeDEM Asia 2016 Proceedings of the International Conference
for E-Democracy and Open Government. p.41-52.

» Vergeer, M,, & Franses, P. H. (2016). Live audience responses to live televised election

debates: time series analysis of issue salience and party salience on audience behavior.



Information, Communication & Society, 19(10), 1390-1410.
http://doi.org/10.1080/1369118X.2015.1093526

e Vergeer, M. & Park, S.J. (2016). Voicing discontent in South Korea: origins and channels of
online civic movements. In A. Bruns, E. Skogerbg, C. Christensen, A. O. Larsson, and G.
Enli (Eds.) Routledge Companion to Social Media and Politics. London: Routledge.

e Ketelaar, P. E,, Janssen, L., Vergeer, M., Van Reijmersdal, E. A,, Crutzen, M, & Van 't Riet, J.
(online first). The success of viral ads: social and attitudinal predictors of consumer pass-
on behavior on social network sites. Journal of Business Research,69(7), 2603-2613. http://
dx.doi.org/10.1016/j.jbusres.2015.10.151

2015

e Vergeer, M. (2015). Twitter and political campaigning. Sociology Compass, 9(9), 745-760.

e Vergeer, M. (2015). Peers and Sources as Social Capital in the Production of News Online
Social Networks as Communities of Journalists. Social Science Computer Review, 33(3),
277-297. http://dx.doi.org/10.1177/0894439314539128

2013

e Vergeer, M. (2013). Review of The Oxford Handbook of Internet Studies by W.H. Dutton
(Ed.). Communications - The European Journal of Communication Research, 38(5), 449-
451.

e Vergeer, M. & Hermans, L. (2013). Campaigning on Twitter. Micro-blogging and online
social networking as campaign tools in the 2010 general elections in the Netherlands.
Journal of Computer-Mediated Communication, 18(4), 399-419

e Vergeer, M., Hermans, L., & Sams, S. (2013). Online social networks and micro-blogging in
political campaigning: The exploration of a new campaign tool and a new campaign style.
Party Politics, 19(3), 477-501.

e Vergeer, M. (2013). Review of Introduction of Webometrics. Quantitative Web Research
for the Social Sciences by M. Thelwall. Journal of Information-Technology and Politics,
10(2), 241-243.

e Vergeer, M. (guest editor) (2013). The state of online campaigning in politics (special
issue), New Media & Society.

e Vergeer, M. (2013). Politics, elections and online campaigning: Past, present ... and a peek
into the future. New Media & Society, 15(1), 9-17.

e Vergeer, M., Hermans, L. & Cunha, C. (2013). Political parties, candidates, and Web
campaigning in the 2009 European Parliament elections. New Media & Society, 15(1), 128-
148.

e Hermans, L. & Vergeer, M. (2013). Personalization in e-campaigning: Cross-national
comparison of personalization strategies used on candidate websites of 17 countries in
EP-elections 2009. New Media & Society, 15(1), 72-92.

2012

» Pleijter, A.,, Hermans, L. & Vergeer, M. (2012). Journalists and journalism in the
Netherlands. In D. Weaver & L. Willnat, The Global Journalist in the 21st Century (pp.242-
254). London: Routledge.



2011

Vergeer, M., Eisinga, R. & Franses, Ph.H. (2012). Supply and demand effects in television
viewing. A time series analysis. Communications - The European Journal of

Communication Research, 37, 79-98.

Hermans, L., Vergeer, M. & Pleijter, A. (2011). Nederlandse journalisten in 2010.
Onderzoek naar de kenmerken van de beroepsgroep, professionele opvattingen en het
gebruik van digitale media in het journalistieke werk. [English title: Dutch journalists in
2010. A study of journalists' characteristics, professional opinions and the use of digital
media in their journalistic work]. Nijmegen: RU.

Vergeer, M. Lim, Y.S. Park, H.W. (2011). Mediated relations: New methods to study online
social capital. Asian Journal of Communication, 21(5), 430-449.

Vergeer, M., Hermans, L., & Sams, S. (2011). Is the voter only a tweet away? Micro-
blogging in the 2009 European Parliament elections. First Monday, 16(8).

Eisinga, R., Franses, Ph.H. & Vergeer, M. (2011). Weather conditions and daily television
use in the Netherlands, 1996-2005. International Journal of Biometeorology, 55, 555-564.

2009

Vergeer, M. & Pelzer, B. (2009). Consequences of media and Internet use for offline and
online network capital and well-being. A causal model approach. Journal of Computer-
Mediated Communication, 15, 189-210.

Hermans, L., Vergeer, M., & d’'Haenens, L. (2009). Internet in the daily life of journalists.
Explaining the use of the Internet through work-related characteristics and professional
opinions. Journal of Computer-Mediated Communication, 15, 138-157.

Vergeer, M., Coenders, M. & Scheepers, P. (2009). Time spent on television in European
countries. In R.P. Konig, P.W.M. Nelissen, & F.J.M. Huysmans (Eds.), Meaningful media:
Communication Research on the Social Construction of Reality (54-73). Nijmegen, The
Netherlands: Tandem Felix.

Westerik, H., Hollander, E., Verschuren, P. J. M., & Vergeer, M. (2009). Media use and
community involvement: A theoretical and meta-analytical review. In R. P. Konig, P. W.
M. Nelissen, & F.J. M. Huysmans (Eds.), Meaningful media: Communication research on
the social construction of reality (pp. 38-53). Nijmegen, The Netherlands: Tandem Felix.
Hermans, L., Vergeer, M., d’'Haenens, L. & Joniaux, K. (2009). Journalistiek en internet in
de Lage Landen. Een vergelijkende studie naar het internetgebruik van Nederlandse en
Vlaamse journalisten [English title: Journalism and the Internet in the low countries].
Tijdschrift voor Communicatiewetenschap, 272), 99-117.

Hermans, L., Vergeer, M., & Pleijter, A. (2009). Internet adoption in the newsroom:
Journalists’ use of the Internet explained by attitudes and perceived functions.

Communications. The European Journal of Communication, 34 (1), 55-71.

2008

Vergeer, M., & Hermans, L. (2008). Analyzing online political discussions: Methodological
considerations. Javnost/The Public, 15(2), 37-56



e Vergeer, M., Coenders, M., & Scheepers, P. (2008). Tijdsbesteding aan televisie in
Europese landen: cross-nationale vergelijkingen en verklaringen [English title: Exposure
to television in European countries: cross-national comparisons and explanations].
Tijdschrift voor Communicatiewetenschap , 36(1), 15-34.

2007

e D'Haenens, L., Saeys, F., & Vergeer, M. (2007). Diverging efforts by Western broadcasters
to manage technological and demographic changes. In L. d'Haenens & F. Saeys (Eds.),
Western broadcast models. Structure, conduct and performance (pp. 409-414). Berlin:
Mouton/De Gruyter.

e Van Os, R, Jankowski, N.W. & Vergeer, M. (2007). Political communication about Europe
on the Internet during the 2004 European Parliament election campaign in nine EU
member states. European Societies, A5), 755-775.

e DPleijter, A., Hermans, L., & Vergeer, M. (2007). De opmars van online nieuwsgaring. Een
inventarisatie van veranderingen in internetgebruik in de Nederlandse journalistiek
2002-2006 [English title: The rise of online news gathering. Changes in the use of the
Internet by Dutch journalists 2002-2006]. Nijmegen: sectie communicatiewetenschap,
Radboud Universiteit.

2006

e Vergeer, M. (2006). Lokale medialandschappen in Nederland 2005 [English title: Local
media landscapes in the Netherlands 2005]. Den Haag: Bedrijfsfonds voor de Pers.

e Oomens, S., Scheepers, P. & Vergeer, M. (2006). Survey-onderzoek [English title: Survey
Research]. In F. Wester, K. Renckstorf & P. Scheepers (Eds.), Onderzoekstypen in de
communicatiewetenschap (p.75-99). Alphen aan den Rijn: Kluwer.

e Coenders, M., Scheepers, P. & Vergeer, M. (2006). Multi-level onderzoek [English title:
Multi-level research]. In F. Wester, K. Renckstorf & P. Scheepers (Eds.), Onderzoekstypen
in de communicatiewetenschap (p.231-262). Alphen aan den Rijn: Kluwer.

e Vergeer, M. (2006). Lokale medialandschappen in Nederland 2005 [English title: Local
media landscapes in the Netherlands 2005]. In CVDM, Mediaconcentratie in Nederland.
Hilversum: CVDM.

2005

e Vergeer, M. (2005). Diversity and level of aggregation. Communications - The European
Journal of Communication Research, 30(3), p.311-319

pre-2005
e Dutch Media Authority (2004). Mediaconcentratie in Beeld. Concentratie en
pluriformiteit van de Nederlandse media 2003 [English title: Media concentration and
diversity in the Netherlands 2003]. Hilversum: Commissariaat voor de Media.
e Dutch Media Authority (2003). Mediaconcentratie in Beeld. Concentratie en
pluriformiteit van de Nederlandse media 2002 [English title: Media concentration and

diversity in the Netherlands 2002. Hilversum: Commissariaat voor de Media.



Dutch Media Authority (2002). Mediaconcentratie in Beeld. Concentratie en
pluriformiteit van de Nederlandse media 2001 [English title: Media concentration and
diversity in the Netherlands 2001. Hilversum: Commissariaat voor de Media.

Vergeer, M. (2000). Een gekleurde blik op de wereld. Een studie naar de relatie tussen
blootstelling aan media en opvattingen over etnische minderheden [English title: A
colored view of the world. Studying the relation between exposure to media and
attitudes towards ethnic minorities]. Nijmegen: M. Vergeer.

Vergeer, M., & Nekuee, S. (2000). Past blauw bij jou? Een studie naar de bekendheid met
en belangstelling van allochtonen voor een baan bij de politie [English title: Blue suits
you? A study of awareness and interest of immigrants for a job with the police]. Den
Haag: Colourview.

Vergeer, M., & Nekuee, S. (2000). Allochtone jongeren en Defensie als werkgever. Een
exploratief onderzoek naar belangstelling voor, bekendheid met en houding ten aanzien
van Defensie [English title: Immigrant youth and the military as an employer. An
exploratory study of interest , awareness of and attitude towards the military]. Den
Haag: Colourview.

Vergeer, M., Lubbers, M., & Scheepers, P. (2000). Exposure to newspapers and attitudes
towards ethnic minorities: A longitudinal analysis. The Howard Journal of
Communications, 11(2), 127-143.

Vergeer, M., & Scheepers, P. (1999). Blootstelling aan media en subjectief ervaren etnische
dreiging [English title: Exposure to media and perceived ethnic threat]. W.A. Shadid &
P.S. van Koningsveld (Eds.) (1999). Beeldvorming en interculturele communicatie (pp.61-
77). Tilburg: Tilburg University Press.

Vergeer, M., & Scheepers, P. (1998). Publieke versus commerciéle programmering: de
differentiéle effecten op subjectief ervaren etnische dreiging [English title: Public and
commercial broadcasting: differing effects of perceived ethnic threat]. In Schelfhout & H.
Verstraeten (Eds.), De rol van de media in de multiculturele samenleving (p.271-292).
Brussel: VUBPress.

Hollander, E., Linden, C. van der, & Vergeer, M. (1996). Het Gelders medialandschap.
Beschrijving van een databestand [English title: The media landscape in the province of
Gelderland. The codebook]. Nijmegen: Vakgroep communicatiewetenschap
KUN/Persinstituut.

Vergeer, M., Rutten, P., & Scheepers, P. (1996). Cultivatietheorie in een veranderd
medialandschap. Overzicht van eerdere studies en een toetsing voor een middelgrote
stad [English title: Cultivation theory in a changed media landscape. An overview of
previous research and a test for a mid-sized city]. Tijdschrift voor
Communicatiewetenschap, 24, 120-151.

Linden, C. van der, & Vergeer, M. (1995). Obstakels bij onderzoek naar lokale
communicatie [English title: Obstacles in research of local communication]. In E.
Hollander, C. van der Linden & P. Rutten (Eds.), Communication, Culture, Community.

Liber amicorum James Stappers (pp. 279-294). Nijmegen: Bohn Stafleu Van Loghum.

10



Hollander, E., Linden, C. van der, & Vergeer, M. (1995). Access in the age of
commercialisation of information: The case of local radio in the Netherlands.
Javnost/The Public, 2, 75-85.

Vergeer, M., & Rutten, P. (1995). Jeugd, Muziek, en MTV Europe. Het codeboek [English
title: Youth, music and MTV. The codebok]. IMC/Katholieke Universiteit Nijmegen.
Linden, C. van der, Hollander, E., & Vergeer, M. (1994). Recent onderzoek naar en
theorievorming over kleinschalige massacommunicatie [English title: Recent research of
and theory building on small-scale communication]. In F. van Raaij, G. Schuijt, J.
Stappers, J. Wieten, C. van Woerkum, & C. van der Linden (Eds.), Communicatie en
informatie. Een stand van zaken (pp. 89-106). Houten: Bohn Stafleu Van Loghum.
Hollander, E., Linden, C. van der, Vergeer, M. (1994). Omroepen in Gelderland en
mogelijkheden voor samenwerking: een inventariserend onderzoek naar de
mogelijkheden van samenwerking tussen lokale omroepen onderling en samenwerking
tussen lokale omroepen en de regionale omroep in Gelderland [English title:
Broadcasters in Gelderland and opportunities for cooperation: a survey of the
possibilities of cooperation between local broadcasters and cooperation between local
and regional broadcasters broadcasting in Gelderland]. Nijmegen: IMC/Katholieke
Universiteit Nijmegen.

Rutten, P, Jansen, H., Mutsaers, W., & Vergeer, M. (1993). De profielen van Radio 2 en
Radio 3 onderzocht [Profiles of Radio 2 and Radio 3]. Nijmegen: IMC/Katholieke
Universiteit Nijmegen.

Vergeer, M. (1993). De doden van ver. Geografische reikwijdte van informatie-interesse
en het gebruik van lokale media [English title: The dead from afar . Geographical scope of
information interest and the use of local media]. Massacommunicatie, 21, 102-119.
Hollander, E., Vergeer, M., & Verschuren, P. (1993). Het publiek van lokale en regionale
media [English title: The audience of local and regional media]. Massacommunicatie, 21,
22-45.

Vergeer, M. (1993). Geografische reikwijdte van informatie-interesse en het gebruik van
lokale media [English title: Geographical scope of information interest and the use of
local media]. In K. Renckstorf, P. Hendriks Vettehen, W. Mutsaers & L. van Snippenburg
(Eds.), Communicatiewetenschappelijke Bijdragen 1992-1993 (p.221-240). Nijmegen: ITS.
Vergeer, M. (1993). Lokalisme en lokale media [English title: Localism and local media]. In
K. Renckstorf, W. Mutsaers & L. van Snippenburg (Eds.), Mediagebruik in Nederland:
Resultaten en bevindingen van het grootschalig onderzoek naar media-uitrusting,
media-exposure en mediagebruik in Nederland. Volume 1. Nijmegen: ITS.

Hollander, E., Linden, C. van der, & Vergeer, M. (1992). Het belang van kleinschalige
informatievoorziening en de wenselijkheid van een beleid inzake kleinschalige
informatievoorziening. Een advies aan de Mediaraad [English title: The importance of
small-scale information provision and the desirability of a policy on small-scale
information . An opinion to the Media Council]. Nijmegen: Persinstituut /

Communicatiewetenschap KUN.

11



e Vergeer, M. (1992). Lokalisme en lokale media. Een empirische studie naar blootstelling
aan lokale media [English title: Localism and local media. An empirical study of exposure
to local media]. Nijmegen. (doctoral thesis).

e Vergeer, M. (1992). Lokalisme en lokale media [English title: Localism and local media]. In
K. Renckstorf, P. Hendriks Vettehen & L. van Snippenburg (Eds.),
Communicatiewetenschappelijke Bijdragen 1991-1992 (p.45-58). Nijmegen: ITS.

e Generalized Linear Models (Regression analysis, Multilevel analysis)
e Correspondence Analysis

e Network analysis (Pajek, Ucinet)

e Web Questionnaire design

e Web Scraping

e Project Management

e Large scale content analysis
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Professional services

Journal review activities
Member of the editorial board of New Media & Society.

Reviewed manuscripts for the following journals

e Asian Journal of Communication e Journal of Computer-Mediated

e Assessment Communication

e British Journal of Political Science e Journal of Elections, Public Opinion

¢ Communication Theory & Parties

e Communications. The European e Journal of Information Technology &
Journal of Communication Research Politics

e Convergence e Journal of Political Marketing

e Cyberpsychology: Journal of e Journalism & Mass Communication
Psychosocial Research on Quarterly
Cyberspace e New Media & Society

e FElectoral Studies e DPolitical Communication

e EPJ Data Science e Scandinavian Political Studies

e Human Technology e Social Media & Society

e Information Polity e Social Networks

e International Communication e Social Network Analysis and Mining
Gazette e The Social Science Journal

e International Journal of Media & e  Tijdschrift voor
Cultural Politics Communicatiewetenschap

e International Journal of Web

Engineering and Technology

Reviewer grant applications for the following agencies
e National Science Foundation, USA,;
e Netherlands Organization for Scientific Research (NWO);
e  Ministry of Education, Singapore;

e Estonian Research Council.

Committee
e Member of the exam committee

e Member of the technical lab committee

e Providing presentations for secondary school students

Awards and grants
September 1993
Awarded first prize for the best doctoral thesis communication science in 1992, by the

Association for the Promotion of the Study and Research of Mass Communication
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[Vereniging ter bevordering van de Studie en Onderzoek van Massacommunicatie
(VsoM)].
November 2000

Successful defense of PhD thesis “Television viewers and the virtual stranger. A test of
the Cultivation Theory” [Een gekleurde blik op de wereld. Een studie naar de relatie
tussen blootstelling aan media en opvattingen over etnische minderheden].
Promotors:

Prof Dr. P. Scheepers, Department of sociology, University Nijmegen;

Prof Dr. K. Roe, Department of Communication Science, University Leuven,

Belgium.

Dutch Press Fund
Research on local and regional media markets
Budget: €3000,-

World Class Universities, South Korea (2009 - 2011)

Maurice Vergeer (Radboud University, the Netherlands), for the World Class University project
"Investigating Internet-Based Politics with e-Research Tools".

In collaboration with Prof. Greg Elmer and Prof. Han Woo Park

Budget: US$ 1.8 million

Dutch Press Fund
Survey research on journalists use of the Internet, professional values. Funded by the Dutch
Press Foundation. Budget: €43,720

Dutch Media Authority
Chapter in report “Media Concentration in the Netherlands 2005” . Budget: €1,000

Japan Society for the Promotion of Science

Funding for five months stay at Tsukuba University, Japan

Teaching

I acquired the University Teaching Qualification (BKO), required to teach at Universities in the
Netherlands.

Current teaching activities

Radboud Summer School

e Social Media Theory and Data in Journalism and Political Communication (2016-2018)
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Master and Research Master courses

e Computer-assisted content analysis

e Research Master course (lectures in English): Internet and Social Media in Journalism
and politics (CWM4032) (2013 - 2017)

e Research design: Social network analysis (CWM4035) (2013 - 2015)

e Supervising master theses (CWM4028) (2004 - )

Bachelor courses
e Media, (sub)culture and community (2012 - )

Past teaching activities

Master and Research Master courses

e The collection of structural macro data (RMSS106) 2007 - 2008 Research Master NISCO,
Radboud University Nijmegen(Lectures in English)

e Comparative communication research (SCS106) 2008 - 2009 Research Master NISCO,
Radboud University Nijmegen(Lectures in English)

e Conducting Research 3: Large-scale surveys on media use (CWB3015) (themes: cultivation
analysis and television, online social capital and media) 2005 - 2008

e Supervising Masterclass - CW (CWM4001) (Theme: Media Performance, 2006 - 2010 RU
tutoring students in writing a research proposal

e ICT: Internet and Research (CWM4006) 2006 - 2008 Department of Communication,
Radboud University Nijmegen

e Internet Research (MTM4023) 2009 - 2010 Department of Communication, Radboud
University Nijmegen

e Internet and Research (CWM4018) 2010 - 2013 Department of Communication, Radboud
University Nijmegen

e Internet and Social Media (CWM4019) 2012 - 2013 Department of communication,
Radboud University Nijmegen

e Masterclass / theses (Media and Society) (CWM4005) 2005 - 2010 / 2012 - 2013 Department
of Communication, Radboud University Nijmegen

e (Capita Selecta: Society and the Internet Lectures 2009 - 2010 Visiting professor at the
University YeungNam, Gyeongsan, South Korea. (lectures in English)

e Electoral political campaigns on the Web in South Korea and Europe Lectures and
workshops 2009 - 2010 Visiting professor at the University YeungNam, Gyeongsan, South
Korea. (lectures in English)

e Marketing Research 1998 - 1999 Lectures and practical methods and techniques,
Department of Methods and Techniques KUN
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Bachelor courses

e Media, journalism and media policy 2010 - 2013, Department of communication

e Statistics A: descriptive statistics and evaluative introduction to statistical methods,
department of Methods and Techniques KUN 1996 - 2001 Workshops and techniques

e Policy Analysis and Intervention Methodology Lectures 1999 - 2001 KUN section methods
and techniques, department of Methods and Techniques, Faculty of Management
Science.

e Designing Research Lectures and workshops 1999 - 2000 KUN section Methods and
Techniques, Faculty of Management Science (lectures in English)

e Designing Research: Research and Methods Lectures and workshops 1999 - 2001 KUN
Faculty of Management Science, Department of Methods and Techniques, jointly for Law
and Management Training (lectures in English)

e Social Science Information skills A: SPSS 1996 - 1998 Workgroups KUN Department of
Methods and Techniques

e Social Science Information skills B: Internet / Network Workgroups 1997 - 1998 KUN
Department of Methods and Techniques

e Learning project I: large-scale field research 1992 - 1995 Lectures and workshops KUN
Department of Communication

e Problem structuring in organizations Lectures, KUN 1998 - 2000, Academy of Business
Administration and Scientific Knowledge, the Business School of the Faculty of
Management Sciences

e System dynamics and group model building. Lectures 1998 - 1999, KUN Academy of
Scientific Knowledge Management and Business, the Business School of the Faculty of
Management Sciences

e Research designing and SPSS 1999 Workshops at the HEAO Arnhem

e Supervising bachelor thesis 2006 - 2008 Workgroups guiding students in developing and
designing the bachelor thesis

e Conducting Research 1: Content Analysis - CW (CWB1005) (theme: political campaigns,
Internet, social media, journalism) 2008 - 2009/2011 - 2012 Lectures and workshops RU,

department of Communication.
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